CFL has another §|ogan on way -

EDMONTON (CP) — The CFL's
Radically Canadian ad campaign has
ted a mild versy with the

Ouraaﬂ'smmﬂognn but the

league is not backing down from’ it

new-found macho marketing strate- -

Later this summer the leagus will be

jaunching yet another in a line of T-~

shirts, these ones boidly emblazcied
with the expression: One Tough
Mother.

Jeff Giles, the CFL's chief opeiaiing
officer, made no apologles this week
for the new marketing approach.

“We wanted something with an
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fieg the campaign. “We want our fans
to stand up with p ion and

‘and uy,'lmm—ﬁammu 3
e :

He described the One Tough Mother

.alogm a8 dotlnlno_ll‘u_lnaul s attk-

tude. ; :
“An slement of pride in our tough-
Identity and the fact we're not chang-
ing our game for anybody,” said Glles.
.The league will also be teaming up
with-Molson, tying inRadically
Camdfln with the bumry 3 wlbdlv
|1 Am Ci i

nmmmmumw-ﬂ

now essentlaily the same.
“There's no difference in the balls

now;” \\'lnnlpoy qulrhthuh—l(om e

Austin said recently. -
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